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Find out how Laura
Toop's  f irst  pitch to

TED was accepted with
her talk on 'What the
board room taught me
about l iving l i fe again
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 SHAPE SHIFTERS ACADEMY

United Kingdom

Fee:  £100

Face-to-face & Virtual

BUSINESS,  HEALTH AND

W
ELLNESS,  CHANGE

2015, following the losses of my husband, health, and
career, I felt completely overwhelmed, anxious, and

isolated. Reduced to ‘nothing’, how was I to transition
the gap which had opened? Desperate not to return to

the ‘unhelpful’ coping strategies of the past (eating
disorders, working harder), I found a different way.
Drawing on skills gathered over a 20-year career in

corporate change, ‘Project Me’ was born. Change,
whether actively pursued (desired promotion, new

home) or because of something that happened (losing a
loved one, a health diagnosis, or redundancy) causes an

indescribable amount of uncertainty, and a 'gap' one
doesn't know how to transition. Using a unique blend

of professional training (NLP, CBT, ‘Person-Centred’
Therapy, Hypnotherapy, Human Wisdom Coach), lived

experience, and self-reflective learning of change, grief,
and loss from within both the personal and corporate

environments, I work and talk with clients and
businesses, from around the globe, about transitioning

the gap change creates. Focusing on the 3A’s:
Acknowledge, Act, Attain, the essence of ‘Project Me’, I

enable people and businesses to live by design, rather
than ruled by chaos, overwhelm and fear, and to truly
flourish. Roll forward to today, I have moved 90 miles
around the M25 to a town I didn’t know, renovated a

house into a home, made new friendships, and set up a
business I am passionate about. Everyone can have a

life and business which flourishes.

LAURA-TOOP.COM

LAURA
TOOP
LAURA TOOP COACHING 
& CONSULTANCY

United Kingdom

Fee:  Ask for pr ic ing

Face-to-face & Virtual

Avai lable for
Charity ,  Conference,
Int imate events ,
Networking meeting,
Panel ,  School  /  Col lege /
University

Topics
Adversity ,  Flourishing,  Grief ,
Health,  Identity ,  Leadership,
Life ,  Loss,  Major l i fe
changes,  Major transit ions,
Momentum, Motivat ion,
Redundancy,  Resi l ience

Distance wil l ing to travel
Anywhere in the UK

https://thespeakersindex.com/directory-speakers/tags/adversity/
https://thespeakersindex.com/directory-speakers/tags/flourishing/
https://thespeakersindex.com/directory-speakers/tags/grief/
https://thespeakersindex.com/directory-speakers/tags/health/
https://thespeakersindex.com/directory-speakers/tags/identity/
https://thespeakersindex.com/directory-speakers/tags/leadership/
https://thespeakersindex.com/directory-speakers/tags/life/
https://thespeakersindex.com/directory-speakers/tags/loss/
https://thespeakersindex.com/directory-speakers/tags/major-life-changes/
https://thespeakersindex.com/directory-speakers/tags/major-transitions/
https://thespeakersindex.com/directory-speakers/tags/momentum/
https://thespeakersindex.com/directory-speakers/tags/motivation/
https://thespeakersindex.com/directory-speakers/tags/redundancy/
https://thespeakersindex.com/directory-speakers/tags/resilience/


Q: Why did you want to become a speaker? 

A: It was sat listening to an ‘inspirational’
speaker at our annual leadership team meeting,
9 years back, I thought, I can do that, I should be
up there speaking, sharing my story, of rising
even when the world takes everything from you,
to offer people hope.  

Little did I realize I was about to have everything
I had worked hard for, dreamed of, taken away
again, losing my husband, health and career, 7
years ago, and it would become this rising up
from a place of nothing, where I would
ultimately start my speaking work, because, I
knew I had to share how, through the creation
of Project Me, and discovery of Brand Me, I am
able to live with purpose and a passion for life
again after loss, and I wanted others to know
they could do it too. 

Q: What is the biggest audience to date and
how did it make you feel? 

A: To date, my biggest audience, was at my
father’s funeral. In front of a congregation of
over 350 close friends, family, and colleagues, I
delivered a piece I had written, called ‘My
Father’s Gift to Me’, about the importance of
open and honest communication, the gift, my
father had imparted to me, and that, in the end,
we should ask ourselves, ‘Does this truly
matter?’. I was advised against speaking, but I
was determined, I had an important message to
share.It was spoken with emotion, yet not
emotionally, what a great honour and a privilege
to have this opportunity.  Of course, since that
moment 6 years ago, I have spoken at many
other events, but this probably the most
impressionable and of course, personal. 

Q: What is your favourite topic to speak about? 

A: Speaking about and inspiring hope in others is
at the heart of all my talks and workshops. I am
passionate about people knowing, that even
when you find yourself in these very dark places,
and feel both hopeless and helpless, it is possible
to create hope and find sunshine again, because
in the end, You, Me, We, are not nothing, and
this is a very good place to start. 

Q: What opening line do you use to engage
your audience instantly? 

A: Getting my opening line right is key, and
whilst I do adapt it, depending on who I am
speaking to, one of my favourites is this… 
“Picture this…  
A calm oasis, away from the busy-ness of the
outside world, filled with family, 
friends and flowers…” 
And then, just as everyone is ruminating on the
beautiful image, I cut to… 
“Then picture this…  
Your house has been gutted, your builder has
told you he is bankrupt, and can’t complete the
job, and oh, by the way, the £30k you thought
had bought windows, err well, is gone. 
Welcome to grief everyone”. 

Q: What makes you a great speaker? 

A: For me, a great speaker is one who talks
knowledgably, with passion and purpose, uses
personal stories with a level of humility and
vulnerability, yet is willing to use a level of,
appropriate humour, I strive at every speaking
event to live up to, and hopefully to surpass
these ideals. Some recent speaking event
attendee testimonials suggest I am achieving 
these. 

“A thought-provoking speech, conveyed with
humility’, ‘Laura’s deep understanding of her
subject is delivered full of compassion and
meaning’, ‘To have emerged from the
nothingness with such tenacity, you are an
inspiration. I only hope I can do justice to what I
have learned from you today’.

Q: What is your biggest achievement to date? 

A: November 2021 saw me deliver my biggest
talk ever, my TEDx talk, ‘What the board room
taught me about living life again after loss’.  To
have my first, and only pitch to TED accepted, I
was elated, and delivering it the absolute
pinnacle.  The whole experience to stand
alongside other passionate individuals all with an
idea to share was very powerful, and one I will
not forget any time soon. 



ANGELA
ROTH

 SUCCEED FROM THE START

Angela Roth is an experienced Coach and Business
Consultant. She opened her first business in 2004,
Creating Colour, running jewellery workshops, which
she loved so much that her home became to local
centre for anything to do with jewellery making, and her
lounge became a workshop surrounded by colour and
light. Alongside this, Angela began working in the
weight loss industry, helping others to conquer their
own battles with emotional eating through her business,
Shape Shifters Academy. This is an area Angela loves to
speak about after fighting, and winning her own battle
with the same problem.. However, her number one
passion is in the area of enabling coaches and service
providers to discover their true calling, and to inspire
them to share their own message with the world. Her
belief that everyone is born unique, and has a right to
let their uniqueness shine in this world, is now inspiring
many others to be seen and heard. Angela brings this
message through powerfully sharing her own story, and
then using it to teach others that their own life
experiences will be the guide to their zone of genius in
creating their own business. She is able to speak to
large and small audiences alike, both mixed, and women
only and loves nothing more than to help others see
that their own dreams can become their reality!

SHAPESHIFTERSACADEMY.COM

Okehampton,  Devon

Distance wil l ing to travel
50 mi les but a lso able to

speak in Greater Manchester ,
Staffordshire and Yorkshire,

Dorset and Devon

Fee:  £150 -  £1,000

Face-to-face & Virtual

Avai lable for
Awards,  Charity ,

Conference,  Int imate
events,  Panel ,  School  /

Col lege / University

Topics
Health,  How the Mind Works,

How to Become the Best
Version of Yourself ,  loss ,
mental  health,  mind body

connection,  Mindset ,  Success
in the Midst of  Adversity

HEALTH A
ND W

ELLNESS

https://thespeakersindex.com/directory-speakers/tags/health/
https://thespeakersindex.com/directory-speakers/tags/how-the-mind-works/
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https://thespeakersindex.com/directory-speakers/tags/mental-health/
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Q: What is your favourite topic to speak about?
 
A: The transformation that occurs in every
aspect of your life when you discover how to
love and value yourself first, regardless of
background, experience, education and learnt
beliefs.  I love to challenge previously held,
opinions that have been based on the strength
of anothers’ thoughts or teachings but not on
the listener’s actual expertise. 

Where weight loss is concerned, there are many
strongly help opinions that don’t come 
from personal experience or knowledge, and I
enjoy debunking the myths that surround 
this whole area, whilst at the same time bringing
hope and vision to those who thought 
there was nothing left to try, and no-one who
cared enough to help them. 

Q: Why did you want to become a speaker? 

A: After spending over four decades struggling
with my own weight loss journey, before 
finally discovering the way out of the struggles, 
I began to realise just how many others, 
across the world, are facing the same daily
challenges as I did. Yet the same old half-truths
about weight loss continue to be trotted out
with depressing regularity. 

Speaking presents one of the best ways I know
to share a message of hope and motivation, that
life can be different, to those who have given up
hope of anything ever 
changing. 

Q: How do you get your audience to interact
with you?  

A: I am a great believer in the power of
storytelling, drawing the audience into my world, 
making them feel part of the story so that they
can identify with the message. Although I 
mainly work with those who have battled with
weight issues for years, the message can be 
tailored to any area of life to challenge people
not to accept second best. 

Q: Do you prefer a lapel mic or a podium  

A: For live events, I prefer a lapel mic. as I tend
to move around the stage. For virtual, either is
fine. 

Q: Which speakers inspire you the most? 

A: Those who touch my heart and have me
sitting on the edge of my seat, wondering what
can be coming next. It isn’t about the name of
the speaker, it’s about whether they are
speaking authentically, and know their material
because they’ve been there, rather than they
just think it's a clever idea.  

Q: How long do you like to speak on stage? 

A: I am comfortable with any length of time. It
depends upon the theme of the event, the 
audience involved, how many other speakers
there are and so on. I am able to adapt and 
improvise my own message to fit within the
confines of a structure so that the message will 
still be heard. However, in order to be able to
share my own story in a truly authentic way, 
and to give some relevant value for the audience
to take away and implement, a minimum 
of 30 mins is best. 

Q: Do you rather be first on stage or last on
stage and why? 

A: It depends on the length of the day and the
number of speakers. I prefer to be on the stage
when the audience is warm and settled, not
returning to, or leaving their seats. Being first 
can bring impact and leave them ready to
receive from others, which is a wonderful 
experience; equally being last, and holding the
attention of the audience to the last 
moment is a powerful thing.

Q: What would be your ultimate goal if you
could speak at any event in the world? 

A: My ultimate goal is to speak at the O2 Arena,
alongside other inspiring speakers, at an 
event that brings people together to be
challenged and transformed, where they leave
to event knowing life will never be the same
again. 

Q: Do you like to use a presentation or slides
when speaking? 

A: I prefer to speak without slides, it’s more
dramatic and engages the audience better, but 
slides come in handy when making an offer for
example. 
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United Kingdom

Fee:  £100

Face-to-face & Virtual

BUSINESS,  CHANGE,
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Hi everybody great to meet you all. I’m Kevin
Harvey and I live in Leeds. I am known as an

engaging dynamic coach and a speaker with zero
tolerance for jargon. Following some testing

times in my own life, I realised the cavalry wasn’t
coming and decided it was time to change my life,

turning breakdowns into breakthroughs. I
specialise in helping business professionals

overcome their fears of public speaking. I’m on a
mission to help professionals, like yourself, find

their confidence, expand it and use it. As a Master
NLP Practitioner and a member of the

Association of Professional Coaches, I combined
my knowledge with 30 years of experience of
speaking at both corporate and public events,

along with over 40 years of business experience,
to create my own unique system known as “The

2468 Motivate” system. This system not only
helped me but has transformed the lives of many

others in need of confidence, help and support.
Where you are today is NOT where you need to

be tomorrow.

KEVINHARVEY.CO.UK

KEVIN 
HARVEY
HARVEYS EVENT 
MANAGEMENT LTD

United Kingdom

Fee:  £100-£1000

Face-to-face & Virtual

Avai lable for
Awards,  Charity ,
Conference,  Int imate
events,  Networking
meeting,  Panel ,  School  
/  Col lege / University



Q: Why did you want to become a speaker?
 
A: I’ve been speaking for over 40 years and
whilst my early days were at school and at local
events, I realised that it was something I
relished in and was the one thing that I
received praise for. I always knew that I would
end up one day doing this for a living, and after
speaking for many years at charity events,
being master of ceremonies, sportsman’s
dinners and corporate events for the PLC that I
worked for, I found myself through some tough
times in life a few years ago making speaking
and coaching the main focus of my future. The
biggest reward to me is helping others through
the work that I now do.

Q: What is the biggest audience to date and
how did it make you feel?
 
A: This is a tough one now that we spend so
much time in a virtual world, however, on stage
for the charity NSPCC was an amazing
experience. I was fortunate to be involved in
their annual dinner working with some top
professionals from the world of sport, showbiz
and Theatre. Not the easiest environment as
the 500 guests were seated for dinner before
speeches. I also had to follow a remarkable
speaker that had climbed Everest on several
occasions and had an amazing story to tell of
how he was driven to climb due to events of
his life as a child. It was a privilege and honour
to help them raise over £50,000 on the night.

Q: What opening line do you use to engage
your audience instantly?
 
A: The most important part of the speech is the
opening line as it is your first chance to get
them to sit up and pay intention. If you lose
them in the first minute they WILL switch off.
 
When I coach people on my speaking with
confidence courses the biggest light bulb
experience is when we get that opening killer
line. The story and journey after that opening
line become so much easier to write and follow
if you set the correct scene from the start. A
controversial question will also get your
audience on the edge of their seats from the
word go. He's one I have used. “Having a
breakdown can be one of the best things that
could ever happen to you?”

Q: What is your favourite topic to speak about?
 
A: I have 2. One is my journey about how I changed
my life by realising the Cavalry wasn’t coming to
save me and how I used techniques and systems to
change my life. This is my “Breakdowns to
Breakthroughs” talk which I have performed many
times and has helped 100’s of people realise that It’s
never too late to change your life. From this
experience, I have become a specialist in helping
people regain their confidence and particularly those
that have a fear of speaking in public. 

Q: Do you use any props when speaking?
 
A: I have been known to dress up, wear a T-shirt
with a message on under my shirt and work objects
into the speech that are relevant to the message. It
works for me and is a great memory that the
audience can associate me with and makes me stand
out from the other speakers at the event. They can
be very powerful to get your message across.

Q: How long do you like to speak on stage?
 
A: I love a time to work to as in the past I have
spoken in Workshops for 4 hours, on stage for a
keynote. A keynote is usually 45 minutes to an hour,
however, I have done anything from 15 mins to an
hour. It’s always important to work out your
presentation to the organiser's schedule and be
aware of the time that you are speaking for.

Q: How do you get your audience to interact
with you?
 
A: Interaction is key to keeping your audience
engaged throughout your talk and what’s even
more important is how to get them back if you
look like it's heading in the wrong direction. I ask
them questions but don’t ask for answers, I just
get them to see in their selves the point that you
are getting to get across and get them to agree
with you. When using examples to validate my
point I always give a true experience of my own
and then say. “Does that experience resonate
with anybody here? Who else feels like this?
Who’s been there and done this”



MARTIN
SHARP

 WAXTIE LTD

Martin Sharp is a Multi-Award Winning
International Consultant, Coach, Speaker and
Author who helps busy and overweight
entrepreneurs, consultants and business owners
obtain the fitness and lifestyle that makes them
happier, more confident and with the flexibility to
continue to be at their best. Martin has worked in
the corporate and entrepreneurial world since
1993 and in his own consulting firm since 2009,
delivering transformational change to clients
across a wide range of sectors. After personally
succumbing to obesity and working his way out of
it, Martin obtained recognised qualifications in
health and sports science, was mentored by the
world-leading online physique and lifestyle coach
and became a member of the Chartered Institute
for the Management of Sport and Physical
Activity. What lights Martin up more than
anything is the joy he hears as others enjoy
newfound freedom, confidence and happiness
from health and fitness.

MARTINSHARP.COM

York,  United Kingdom

Distance wil l ing to travel
N/A

Fee:  Ask for pr ic ing 

Face-to-face & Virtual

Avai lable for
Awards,  Charity ,

Conference,  Int imate
events,  Networking

meeting,  Panel ,  School  /
Col lege /  University

Topics
Author,  Book Writ ing,

Consult ing Ski l ls ,  Consult ing
Soft ,  Digita l  Leadership,

Fitness,  Framework Design,
Health,  L ifestyle ,  Passion,

Performance,  Physic ,
Professional  Speaking,

Prosperity ,  Publ ic  Speaking,
Smal l  Business Growth,

Story Tel l ing 

HEALTH A
ND W

ELLNESS

LEADERSHIP

https://thespeakersindex.com/directory-speakers/tags/story-telling/
https://thespeakersindex.com/directory-speakers/tags/story-telling/


Q: Why did you want to become a speaker? 

A: As crazy as it sounds, it happened by
accident. As part of my career, I’ve always
spoken in front of boards of directors and other
influencers and corporate events. Though the
turning point was when I learned how I could
help coach others to develop the skills I had that
I was introduced to speaking and haven’t looked
back since. Speaking helps introduce concepts
and ideas that change existing perceived
realities, inspiring and motivating people to do
something different. We all know change is hard,
messy, and expensive, so we naturally resist it.
Whereas if there is a way to help show that the
cost of the change is insignificant to the benefits
received, the results can be extraordinary.
Speaking helps me do that, not only bringing to
light new ideas, and it helps change limiting
beliefs allows others to see a new way!

Q: What is your favourite topic to speak about? 

A: I love synergies! So many people live in the
black and white world where things have to be
this or that. The magic happens when you find
the ways to have this and that. A healthy body
and a healthy career. A busy business and
successful home life. Just look at the world in
general, and you can see some revolutionary
synergies, like the iPhone combining existing
technology to create something that has
changed the world. By drawing together topics
such as the soft skills of digital leadership,
business skills, personal performance and how to
be seen as an authority, it helps open up a world
of possibilities that so many people today,
especially senior leaders, entrepreneurs,
consultants and business owners are wrestling
with daily.

Q: How long do you like to speak on stage? 

A: I’ve changed hearts and minds in 7 minutes,
though I happily speak for up to 90 minutes per
session. About this point, no matter how
engaging you are and how fantastic the subject
is, people start to switch off, need to use the
facilities and generally will be fatigued. The most
significant factor in timing I find is the
motivation for why the person is attending.
When they are there for personal gain, they
tend to be more engaged than if they have been
sent there or attend simply out of curiosity.
Therefore, shorter sub-30-minute talks can be
very effective.

Q: How does speaking align with your
business? 

A: Delivering change means transforming beliefs,
whether in business or personal change. That
transfer of belief where you know that what can
be achieved takes time and communication, and
speaking means that the message gets to more
people, and they have the opportunity to act on
it. When you work in business, including
corporate and look at the number one reason
why things fail, it all comes back to
communication. Some of the key reasons people
fail to change personally are because they don’t
have access to the right information, which
comes back to communication. So improving my
communication skills through speaking means
that I can help effect positive, effective and
successful change for more people, enriching
their lives.

Q: How do you get your audience to interact
with you? 

A: Probably the best thing I’ve found is to treat
the talk as a conversation. Conversations are a
mixture of questions and statements going
between two or more people where you pick up
on cues that shows each person is engaged and
is or is not in agreement. When speaking from
the stage or in a webinar, you may not have the
opportunity for the other person to respond
often because there will be too many of them
and not enough time for a start. So, it helps if
you created both sides of the dialogue using
rhetorical questions, closed questions and
moments for reflection. This gives the audience
time to make associations with their experiences
and view of the world, plus recognise the
questions they may have been thinking about.
As an easy to remember guideline, ask yourself
would you say this if having a coffee with
someone?

Q: Do you prefer virtual or face to face
speaking events? 

A: It is easy to say that face-to-face events are
the most rewarding and have the most
significant amount of interaction, probably
because they are so immersive. However, I do
love virtual events as well, especially for
delivering teaching style content where actions
need to be taken. It gives the participant the
ability to work in their own space and have
everything to hand that they need. 
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Lavinia Milner-Gray is a Certified and Insured
Health Coach, Life Coach and Nutrition Coach.

Having worked in corporate banking for 17 years
climbing to Vice President level in investment

banking, she has first-hand experience of how an
unhealthy corporate lifestyle can damage your
health, your work performance and your home

life. A terrible diet and hectic schedule led to poor
mental health suffering frequent panic attacks.

Excessive drinking was the “norm” and it resulted
in a life filled with unhappiness, exhaustion,

constant stress and anxiety over work. After
drifting through life for years she become a

certified Holistic Health Coach with a passion for
helping people with a similar experience lead a

more fulfilling, healthier and energetic life.
Through commitment, integrity, empathy, non-

judgemental evaluation and collaboration, Lavinia
will help you make healthy choices and create

sustainable habits to improve your overall outlook
on life and improve your physical and mental

wellbeing.

ORIGINOFENERGYCOACHING.COM

LAVINIA
MILNER-GRAY
ORIGIN OF ENERGY 
HEALTH COACHING

Oxford,  United Kingdom

Distance wil l ing to travel
Up to 50 mi les

Fee:  £50 -  £1,000

Face-to-face & Virtual

Avai lable for
Charity ,  Conference,
Int imate events ,
Networking meeting,
Panel

Topics
The Link Between Health and
Your Business Success
Biohacking and Movement
Tuning into Your Cravings
Linking Mood to Food



Q: How to you get your
audience to interact with you? 

A: By asking the audience
questions and inviting them to
share their experience and
knowledge. 

Q: What makes you a great
speaker? 

A: My story relates to many
people and sometimes those
people feel as though their story
and journey in life is not
compelling enough to matter.
My experience lets them know
that regardless of their story it is
compelling and they do matter.  

Q: What opening line do you
use to engage your audience
instantly? 

A: Are you consumed by worry
and disappointed by where you
are in life and it absolutely
terrifies you that in ten years’
time you will still be in exactly
the same place?  

Q: How do you prepare for
your speaking gigs? 

A: I conduct research on the
particular topic and reflect on
my client’s experiences to that
align with that topic. I also
ensure I’ve had a good night’s
sleep, eat well and ensure I
incorporate movement into my
day. I go on a walking
meditation in the woods to
ground myself and instil calm.  

Q: How many speaking events
have you spoken at to date?
 
A: 15 

Q: How does speaking align with your business? 

A: As a Holistic Health Coach, I guide and support
my clients on their health journey and I facilitate
workshops to help people empower themselves to
live a healthy, energetic and purpose filled life.
Speaking allows me to reach more people in
addition to the person in front of me. It is an
opportunity to share tips and tools that anyone can
start incorporating into their daily lives. My goal is
to empower as many people as I can to help
themselves by making choices that will lead to a
fulfilling and well lived life.  

Q: What is your favourite topic to speak about? 

A: Sharing steps on how to create healthy habits
and my journey to being in great health. Creating
awareness around holistic health and how each
part of our lives is interlinked and needs equal
attention. That creating healthy habits doesn’t have
to be difficult and the profound impact of taking
small inspired action steps each day.   

Q: Why did you want to become a speaker? 

A: It is a great way to get in front of my audience and
share my story and experience of leading an unhealthy
lifestyle and suffering from poor mental health. By being
visible in turn is letting people know with similar
experiences that there is support out there to help them
create an amazing life and empower them to be in the
driver’s seat of their life.   

Q: Do you prefer virtual or face to face
speaking events? 

A: Most of my speaking experience has
been virtually however I am open to face to
face speaking events to experience the
energy and the opportunity to engage with
the audience after the event.  

Q: Do you use a presentation or slides
when speaking? 

A: I use a slide deck to help my audience
visualise the points I am sharing. 



JOHN 
REED

 TUTISONLINE CIC

My expertise centres around the use of words and
music in a unique way that improves the mental
health of those suffering loneliness and the results
of that situation. Typically residents of prisons may
be feeling emotionally low, and by engaging with
them I enable a feeling of hope that things will
improve. In turn, this reduces anxiety and
encourages trust and respect between residents
and officers. Overall this tends to improve
conformity on the inside and subsequently results
in better outcomes for all concerned. In the general
population loneliness is also a big problem and my
experience of overcoming this feeling by talking,
laughing, storytelling, combined with poetry
writing and reading is a major benefit.

THEOLDFELLAH.CO.UK

Wyre Forest ,  
United Kingdom

Fee:  Ask for pr ic ing

Face-to-face & Virtual
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Q: How do you prepare for your speaking gigs?

A: I begin by discussing with the organizers
exactly what topics they want me to address
because there are so many ways of portraying
the sector that I need to be accurate and
truthful. Secondly, I research the topic and
write down my speech. Third stage is traditional
rehearse, then deliver to camera. On the day I
arrive early, enter the auditorium before the
audience arrive so that I am absolutely familiar
with the area, then stay off stage and absorb
the atmosphere as the audience enter.

Q: Would you rather be first on stage or last
on stage and why?

A: I prefer to be first on stage because I can
then address a fresh audience, not one who
may be less than satisfied with any previous
speaker. In addition to this, my topic can be
contentious, and I like to allow a lot of time for
questions after the speech is delivered. In
reality this point matters little to me, I am
happy to speak at any point. However, any
organizer would be well advised to consider
audience reaction, and allow sufficient time for
the whole topic to be explored.

Q: Do you prefer a lapel mic or a podium?

A: I prefer a lapel mike so that my hands, arms
and whole body can be free to express any
point that I am making. There can be a lot of
emotion displayed by audience members, and I
want to mirror the interest, and respond
adequately to any questions raised. Considering
that some of the details spoken of can be in the
public domain, whereas some may not, I feel
most at ease when expressing myself in any
way that will engage with the audience.

Q: What opening line do you use to engage
your audience instantly?

A: “Imagine if you were locked in a prison cell
for 23 hours every day. In the one hour you are
released  you are able to take a shower, but
only once each week ! How would you feel ? “
Most people begin by finding this opening
statement unbelievable, but it is reality in many
prisons today, and therefore catches the
attention of the audience.

Q: What is your favourite topic to speak
about?

A: I prefer to speak about how prisons are
living in a bygone age. Many of the rules and
regulations were made a long time ago and
no longer serve the digital world we now
have. For example, internet access is not
allowed, in spite of the fact that it could help.
In addition to this there are many electronic
devices that could be used to improve
personal security, health monitoring, and
movement control within each prison.

Q: How long do you like to speak on stage?

A: I like to speak between 45 minutes and 75
minutes. This time allows me to adequately
introduce the topic, but only enough time to
make them want to book me again for further
in-depth discussion. In reality, this topic is of
interest at so many different levels that it is
easy to engage with a large sector of the public
as well as those who work in the sector.
However, there exists a rather "black and
white" attitude amongst people in this country
so some will disagree very much with others
opinions, and a very healthy debate can
develop at question time.

Q: Do you prefer virtual or face to face
speaking events?

A: I prefer face to face speaking because it
allows me to demonstrate my own
personality to the audience members. I have
however done both, and to some extent a
“virtual” speech is good because it allows the
audience to connect with me from almost
any country in the world. In this global
economy it is important to be seen as a global
player. A "virtual" speech has an additional
benefit because it allows a distant audience
to get a "taster" of my work without the need
for me to travel overseas until the organizer
has seen how I work.

Q: What would be your ultimate goal if you
could speak at any event in the world?

My ultimate goal would be to effect change
on a sector that would benefit greatly from
reform. 
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 WORKLIFE180

Philip is a seasoned speaker, having been trained in
public speaking by Andy Harrington and Elliot Kay,
both renowned international speakers in their own
right. Following a successful 30 year corporate career,
he experienced a life changing stress related burnout.
This not only left him hospitalised and unable to work,
but also feeling desperate to take his own life. After a
chance encounter, which took him along a completely
different path, he gradually regained his health, his
self-esteem and a new sense of purpose. This led him
to discover a new and purposeful identity as a stay-
at-home Dad. When his children hit teenage-hood, he
felt called to help others to recover from their own
stress and burnout struggles. Philip retrained as a
coach, but soon realised that public speaking was the
best way for him to reach as many individuals as
possible, in order to achieve his personal goal to help
10,000 stressed-out people in the next 10 years. He
now speaks on a range of topics, including how
gaining new insights, beliefs and values can empower
people to de-stress and avoid, or recover from
burnout. He also coaches and speaks on how to
regain the vital sense of identity, confidence and
purpose we all need in life, but which so often
become lost through stress, burnout and other
traumatic life events. Philip’s story needs to be heard
by everyone who feels lost, is over-stressed, or is
currently experiencing their own burnout struggles.

WORKLIFE180.COM

Loudwater,  United Kingdom
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Q: Why did you want to become a speaker?

A: I’m a Burnout Coach, so I help overstretched
professionals to successfully deal with the effects of
stress and burnout, so they can recover their sense of
identity, their self-esteem and their sense of purpose,
which are so often lost when someone experiences
burnout. I realised that I could help more people if I
got into public speaking, rather than just providing 1-
2-1 coaching sessions on their own.

Q: What is your favourite topic to speak about?

A: My favourite speaking topic is that of getting
people to ask where their beliefs and values came
from originally and if these are serving them positively
in their lives now. Inevitably, we all develop our
beliefs and values while we’re children and as we
grow up. However, while a number of them were
well-grounded and well-founded initially, they may no
longer fit with who we are or what we do now. As a
result, they can actually end up holding us back in our
lives, or can lead to internal conflicts, when certain of
our beliefs of values clash with one another.
Challenging and changing inappropriate beliefs and
values is then the only way of eliminating such
limitations or conflicts.

Q: How do you get your audience to interact with
you?

A: I like to get my audience to interact with me by
asking them questions and getting them to think
about what I’m talking about, rather than just
passively listening. I find it makes a talk far more
personalised and interesting for them, than would
otherwise be the case. No-one wants to sit through
a dry talk that appears to have no relevance to
them, whereas an audience who feel engaged take
away far more value and tend to remember how
they felt and what they’ve heard far more when
they’ve participated in an interactive way.

Q: Do you prefer a lapel mic or a podium?

A: I’m happy to speak with a lapel mic, or podium. I
prefer to use a lapel mic though, as it allows me to
move around, which I generally think is more
engaging for the audience, as well as keeping me
‘on my toes’. There are some great speakers who
use podiums, but I think their style of speaking
specifically suits that kind of delivery. A podium
definitely still has its uses for the right speaker with
the right speech and the right audience.

Q: Do you like to use a presentation
or slides when speaking?

A: I do sometimes use presentation
material and slides when speaking,
but I prefer these to be for the
audience’s benefit, rather than as a
prompt for me. They definitely have
their place in enabling more
complicated things to be shown and
demonstrated, when used in the right
way. The other reason for using them
is that we all take information in
differently. Some people like to hear
the spoken word, whereas others pick
things up more easily when they’re
explained pictorially, via the likes of
graphics and charts. As the saying
goes, ‘a picture paints a thousand
words’, so why not utilise that
whenever it helps?

Q: Have you written any books to
enhance your authority in your field?

A: As I’m really passionate about mental
health and mental wellbeing, I’ve written
several magazine articles on the topics
of stress, stress management and
burnout and I also regularly write social
media posts on the same subjects. So
far, I’ve only contributed to the writing
of one book, but I’m planning on
contributing to more, as well as writing
my own, whenever time and other
commitments permits.

Q: How does speaking align with your
business?

A: I’m a Burnout Coach, although I still
do some business start-up mentoring
and career coaching, drawing on my
original finance background, along with
my career in the corporate world and
then in recruitment.  As such, public
speaking aligns really well with my
coaching by enabling me to reach and
help as many people as possible to
successfully deal with the hugely
negative effects of stress and burnout,
particularly when it’s caused by work
related stress. 



TIPS FOR SPEAKING CLEARLY
When we deliver a talk, speech or presentation, we want to make sure people understand
clearly what we are saying. It’s not only about the words we use but also about the way we
use our voice to deliver those words and the confidence with which we deliver them. 

How aware are you about the way you generally speak? Are you more likely to speak slow or
fast? Are you sometimes tripping over your own words because you’re trying to talk as fast as
you think (which can really get us into a muddle)? Are you pronouncing your words clearly and
correctly? Here are some “Do and Don’t” tips for speaking clearly and how to improve your
awareness and skill.

Avoid skipping words.
Skipping or slurring words may lead to confusion among the audience ad they might miss or
misunderstand the context.

Speak long phrases or full sentences.
This is ok as long as the full sentences are not too long-winded and complex. Keep sentences
and phrases simple.

Make sure you pronounce even small words like “a” and “the.”
But pronounce them as you naturally do and don’t change them into something odd, like from
your usual pronunciation of “a” as “uh,” to “ay,” as in “hay.”

Avoid running words together.
The little pause between sounds helps to distinguish one word from another.

Enunciate.
If you’re speaking every word and still have problems, work on your enunciation of words
themselves. Pay attention to spelling and emphasize all the consonant and vowel sounds,
especially those at the beginning and end of a word. Try this, unless it makes sound some
words rather wonky as a result, like “Psychology”, for example.



Don’t speak too rapidly
Speaking too show could send people to sleep, but
the opposite isn’t great either. In today’s high-
pressure environment, many people sound a bit like
“a chipmunk with a Starbucks habit”, you don’t need
to speak as fast as you can read or think, it could be
exhaustive for the audience.

Be well hydrated
Keep some water or warm tea at hand for a quick
sip in case your voice dries up or gets scratchy. 
Keep in mind how creamy, cheesy, or overly sweet
foods or drinks can cause mucus to gather at the
back of your throat or nose. This can cause your
voice to sound unclear and you may have to cough
and clear your throat more often, which is not
healthy for your vocal cords.

Talk to a voice trainer or singing instructor
A single session with a professional can give you a
lot of tips about speaking more clearly. You may
also consider a bit more training, if you have a cold
or allergies, or any other long-term change to your
voice.

And here are some tips if you are tripping over your
words...

ELKE WALLACE

Tongue twisters

You wouldn’t  start  exercis ing without a warm-up.
The same is  true for  publ ic  speaking,  and tongue
twisters are a great warm-up They can real ly  help
with your art iculators:

(Try saying them with a penci l  between your teeth) .

She sel ls  seashel ls  by the seashore.
Rubber baby buggy bumpers.
Peter Piper picked a peck of  pickled peppers
Betty Botter  bought some butter
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Anna is an Accountant, Financial Mentor,
Trainer and Author of five accounting books. In

her presentations, she uses her 30 years’
experience of small business accounting to

uncover the key challenges faced by
accountants, small businesses and individuals.

Her interest in people and what motivates them
to succeed, brings an interesting dynamic to

each talk. Anna is known for her
straightforward, jargon-free delivery.

Interaction with the audience, coupled with
Anna’s zest for her topic, engages the audience
from her opening sentence. Companies she has
spoken for include: Association of International

Accountants (AIA) Krispy Kreme Walsall
Housing Group (WHG) Wesleyan.
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Q: How does speaking align with
your business?

A: In my business I help and
support people to be successful –
this is also what I do when
speaking. In order to get clients to
understand what I need them to
do and how to move their
business forward I frequently go
through case studies with them
and explain things as simply as
possible. This is what I do when I
go out and speak. I was speaking
last year to a group of driving
instructors and explaining the
importance of going digital to
them. I use similar tactics as I
would have done on a one to one.

Q: Why did you want to become a speaker? 

A:  I want to help people to help themselves. Over the
years I have noticed that a lot of business owners, in
particular female entrepreneurs, go so far and then get
stuck and their business plateaus. I find that just helping
them to see figures in a different way can mean a
significant shift to how they carry out their business. I
find it very satisfying to see their confidence and
motivation increase as they take their business to the
next level. Being available to guide them and answer their
questions feels a privileged position to be in.

Q: What is your favourite topic to speak about?

A: How to be successful in business. Giving business
people guidance and tips to be able to move their
business forward is a great feeling. Its surprising what a
difference being able to explain tax and accounting rules
to someone can make. I usually use a case study re one of
my clients and how they managed to understand it in
their head and put it into practice in their business. There
are no stupid questions. It is frequently that the business
owner just doesn’t understand the rules. Sometimes
paraphrasing these rules is all that’s needed.

Q: How do you get your audience to interact with you?

A: By telling them stories and asking them questions. I
have learnt over the years that when an audience knows
an accountant is going to be speaking they expect the
presentation to be boring and long winded. I start by
putting them at their ease and talking to them in a very
down to earth way. I am no better than them and make
sure that I come over in an empathetic way. Also I am
always happy to answer questions and for the audience
to chat with me and I feel that this improves the
atmosphere

Q: Have you written any books to enhance your
authority in your field?

A: Yes I’ve written five. The first one was Accountants
don’t Bite and I wrote this because I was surprised how
many people don’t like accountants and don’t know
which questions to ask them. The next three are Anna’s
Simple Accounting Guides – these are all illustrated and
give easy to understand guidance to help business
owners to make decisions. The final book is Your
Business your Numbers and is a workbook covering all of
the areas of finance; from personal finance straight
through to preparing budgets and management accounts.
My aim by producing the books was to have them as
guides that business owners could use.

Q: How do you prepare for your
speaking gigs?

A: Research and make notes and
prepare slides if I am using them.
Then I practice until I know
exactly what I am going to say. I
know how important it is to
practice so that I don’t need to
use a script and it doesn’t matter
if I get interrupted. One of the
times when I was speaking at
Stafford University the organiser
couldn’t believe how I could
keep getting interrupted but still
know where I was within my
notes. I find that it makes me
more confident if I have
rehearsed well and I come over
in a more relaxed way.

Q: Do you use any props when
speaking?

A: I use props when they are
relevant to what I am speaking
about. I find by doing this that it
will diffuse the atmosphere of
tension if people are worried
about finances. I think to get a
message across having an
appropriate prop can make all of
the difference!



MILDRED D
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 MILDRED D MUHAMMAD

Mildred D. Muhammad is an Award-Winning Global
Keynote Speaker, International Expert Speaker for the US
Dept of State, Certified Consultant with the US Dept of
Justice/Office for Victims of Crime, CNN Contributor,
BNC Contributor, Domestic Abuse Survivor, Certified
Domestic Violence Advocate, Advisory Board Member &
Instructor for The National Resource Center on Domestic
Violence, Sexual Assault Advocacy Network’s Advisor,
Best-Selling Author, Trainer & Educator as well as a
Certified Professional/Personal Development Consultant.
She travels and speaks on a global platform to discuss her
life of terror, abuse, and heartache, all while promoting
Domestic Abuse/Violence Awareness and Prevention. As
the ex-wife of the D.C. Sniper, John A. Muhammad,
Mildred shares the very personal details of her
experiences involving fear, abuse and many times, victim-
blaming. She transformed her tragic circumstances into an
opportunity to establish ground on all forms of Domestic
Violence that are often overlooked such as verbal, mental,
economic, spiritual, stalking, and emotional abuse.
Mildred Muhammad has appeared in many national
documentaries and talk shows. Muhammad has self-
published and co-authored several books. She has also
been interviewed by various national and international
radio shows, internet radio, various national and
international newspapers, and internet blogs and
magazines worldwide, including the BBC, NPR, Essence,
Jet, The Washington Post, and Newsweek.

MILDREDMUHAMMAD.COM
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Q: Why did you want to become a speaker?

A: I became a speaker to help others avoid the
same pitfalls I suffered while looking for help as a
victim of domestic abuse. I felt it was my
purpose to inform others of the magnitude of
services that are available they may not be aware
of. Most times, people don't realize they are in
an abusive relationship until they have an
example to compare their relationships. After
that comparison, they realize they need
assistance.

Q: What is your favourite topic to speak about?

A: Although this may appear odd, domestic
abuse/violence is my favourite topic. And that is
because domestic violence is within every
community and yet we don't discuss it until it
affects a celebrity, politician or the violence is so
severe that it is reported in the media. After the
initial shock that this is happening in our society,
we just go back to living our lives as if nothing
has occurred. It’s a daily occurrence. So, the
more I talk about it, the more it stays on the
minds of others. Domestic violence doesn't have
a religion, economic or social status, race, creed,
gender or sexual orientation. It happens to the
very rich to the very poor. During the pandemic,
domestic violence evolved from a worldwide
epidemic to a worldwide pandemic within a
pandemic and yet...there is very little said about
it. As of today, this crime is getting worse!

Q: Do you prefer virtual or face to face speaking
events?

A: Since the pandemic, virtual events has risen
and become the norm for speakers. As the world
opens, face to face speaking events are gradually
returning. Since having the honour to speak
virtually and face to face, I would say face to
face has the most impact on audiences. Virtual
speaking has its challenges with technology and
we're still learning more as time passes.

Q: How many speaking events have you spoken
at to date?

A: I began my speaking career in 2009. I would
say, at this point, I've had the honour of speaking
at about 1,000 or so events. That's amazing
when I look at it this way. 

Planning My Escape (Comprehensive
Step-By-Step Safety Plan)
Behind Abused While Teleworking During
Coronavirus Disease 2019
Dare to Heal: Journaling The Pain Away
A Survivor's Journal

Q: Have you written any books to enhance
your authority in your field?

A: Yes, I've written several books. My first
book, Scared Silent...When the One You Love
Becomes the One You Fear, is my memoir of
my abusive marriage with John Allen
Muhammad, whom you to know to be the
convicted and now executed, DC Sniper. My
memoir informs the reader of the struggle I
went through trying to avoid the abuse, the
kidnapping of my children, obtaining full
custody of my children once they were found
and the events leading up to the killing of
innocent people to cover up my murder.

My second memoir, I'm Still Standing...
Crawling Out of the Darkness Into the Light,
gives the details of the aftermath of the
execution and how my children and I created
a 'new normal' to live our lives.

Other books associated with domestic
violence that will assist others: 

Q: What would be your ultimate goal if you
could speak at any event in the world?

A: My ultimate goal would be to bring hope
to victims & survivors of domestic abuse and
violence in the audience. To let them know
that I hear their cries, know and understand
their struggle and to be the example of a
woman healed from the turmoil, victim-
blaming and hidden scars of domestic abuse.
My journey to healing wasn't overnight. It
took time, effort as well as awareness and the
willingness not to carry the bags of pain
everywhere I go. My children and I are healed
and they can be as well.

Q: Would you rather be first on stage or last
on stage and why?

A: I'd rather be last because it is a joy to listen
to other speakers while waiting for my turn. It
also gives an insight into how I should present
my topic as well as observe the audience. 
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Lisa writes books and reads people. She is a
published author and psychic medium who is on a

mission to help 1 million people make a positive
change and live their best life through readings,

writing and intuition. Being diagnosed with stress,
anxiety and depression in 2011 and struggling to

find a way through without prescription
medication is where her journey began. The

personal growth work she has carried out has
helped her recover from all that life has thrown at

her. Her outlook on life has done a 360-degree
turn as she can now see how self-love and

positivity are the keys to a happy, successful and
fulfilled life. Forced into lockdown in 2020, she

saw the perfect opportunity to write her first
novel based loosely on her life experiences.

Coupled with her writing skills, Lisa now speaks on
a range of topics including self-confidence, living
your best life, mental health and writing to heal.
She delivers messages from spirit via stage. Her
story needs to be heard by anyone struggling to

move forward in life.
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Q: What is the biggest audience to date and how did it
make you feel?

A: One of the largest audiences I've spoken to so far
was one of the first ever events I did to an audience of
around 50 people. I have never felt so nervous or sick in
my entire life. It was at a networking meeting. I was new
to self-employment and was undertaking public speaker
training.It didn't dispel those nerves.I've done a lot of
internal work on myself since then and the nerves are
no longer an issue. 

Q: Do you prefer to be a
keynote speaker or a
supporting speaker?

A: I don't mind either way,
a keynote or supporting
speaker is good with me.
We all need help along our
journeys and collaborating
with and supporting other
speakers is all part of our
continuous improvement.
We learn from others as
they learn from us. What
better place than on stage
together?

Q: How do you get your audience to interact with you?

A: When I'm speaking from stages, I find asking
questions and looking at my audience directly, holding
eye contact with as many of them as possible for a few
moments helps them to interact with me.I always speak
from the heart and soul which for my work, is
paramount to gaining the audience's trust. If I'm serving
spirit from the stage, they need to hear the recipients
voice so engaging them for the duration of the reading
is vital. 

Q: Have you written any books to enhance your
authority in your field?

A:  I have published two books, both of which are
novels. My debut novel, released in 2020, is loosely
based on my life experiences, battles with mental
health, abuse and major surgery. Writing it was part of
my healing journey. The intention behind publishing it
was to help others heal too, and I'm pleased to report
that it is changing lives.  Neither of the books were
deliberately written to enhance my authority in my field.
Both of them do cover mental health issues. 

Q: Do you like to use a presentation or slides when
speaking?

A:  No, most of my speaking work is delivering messages
from spirit, so I don't use presentations or slides.
If I'm delivering a talk or workshop on a subject such as
mental health, I sometimes use background slides, but
even then, I prefer to work without them. We use
screens so much in our everyday life, I find they can be
disengaging for an audience.

Q: Do you prefer virtual or
face to face speaking
events?

A: I prefer face to face but,
I'm happy to do virtual
events. You can't beat face
to face speaking events,
feeding off the energy in
the room, proper eye
contact with the audience
and atmospheric venues,
but, virtual events are also
a great way to reach a
wider audience. One which
it may not have been
possible to engage with
previously.

Q: What would be your
ultimate goal if you could
speak at any event in the
world?

A: My goal is to speak to
a full house at the O2
arena in London. Once
that is achieved,
Wembley, Beijing
National Stadium.
Anywhere globally that
will have me.
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May Zaki: The world's #1 Body Transformation Authority
for Elite Muslim Female Leaders

Wellness Oracle, Anti-Diet Revolutionist, Celebrity
Mentor, And The Innovator of the "R formulas" A proven
philosophical approach to creating a healthy, wealthy life
by design.

May is an incredible pioneer in weight management, a
certified naturopath, life coach, and Master NLP; her
expertise allowed her to blend a maverick approach to
holistic wellness through creating Formulas that actually
work! 

Founder and president of two global brands, "Revive By
May," providing multidimensional wellness solutions for
top-notch organizations, and "Rashaqa by May," a game-
changing body transformation practice. Through them,
May empowered thousands of women across the globe
to achieve optimal health and vitality while living their life
joyfully, gracefully, and intentionally.

May is a Best-selling Author, Award winner serial
Entrepreneur, and keynote speaker, all while never taking
her focus off the care of her 3 sons and the support of
her husband.

WWW.MAYZAKI.COM
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Q: Why did you want to become a speaker?

A: For 20 years, struggling with yo-yo dieting, I
eventually hit my rock bottom. Incredibly low
self-esteem and negative body image. I
completely lost the belief that I could ever
achieve my ideal healthy body and find peace
around food. But here I am, finally won my
battle with the scale; I was able to effortlessly
shred 20 kilos. I overcame my emotional eating
and conquered my cravings for good. I believe
most women will resonate with my story and
be inspired to take action towards their
wellness. Especially when I share my secret
formula that creates a dramatic mindset shift.

Q: What opening line do you use to engage
your audience instantly?

A: I always like to start my speech with a
question followed by a story. I want to
engage the audience emotionally and
logically. So I use a question to grab their
attention, make the audience think, and use
their analytical part of the bain. While
keeping them engaged for longer by using
storytelling techniques to show them the
story, their emotions, imagination, and senses
are also being engaged. This requires some
time to do my homework well; I research my
audience to precisely analyze their needs and
behaviors. Then decide the outcome of the
speech; I craft my speech effectively.

Q: Have you written any books to enhance
your authority in your field?

A: Yes, I found my passion towards helping
women overcome their negative self-image
and heal their relationship with food, to bush
me towards writing and publishing my book "
Mind over Tummy - how to finally win that
battle with the scale," which became
bestselling in the Us when it first came out in
October 2020. Also, it became bestselling in
the UK later in December of the same year. 
I was blessed to be approached by women
across the globe to thank me for sharing my
story with simple yet powerful techniques
that can help them shift their mindset.

Tony Robbins
Marisa Peer
Richard Branson
Lisa Nicholes
Simon Sinek

Q: Which speakers inspire you the most?

A: I am inspired by many speakers around the
globe; not only moved by them, but I was
also motivated to invest in some of their
programs to become their student and learn
closely what they do to move and motivate
the masses. I am the type that involves with
influential speakers, who don't only inspire
me by stories and information but also
influence me to take a transformational
action further. 

I mainly love listening to these speakers.

Q: How does speaking align with your
business?

A: Speaking is not just aligned with my
business, but it really transformed my business
completely. I feel blessed every time I speak
because I can share my passion, which was why
I started my business. My focus is empowering
women across the globe to achieve their
optimal health and vitality. And speaking in
women's events gives me this valuable
opportunity to build awareness of how our
subconscious minds work and how we can use
the power of mindset to shift our behaviors
towards our bodies and start prioritizing our
health, build momentum, and enjoy food
mindfully.

Q: What is your biggest achievement to date?

1-  Writing and publishing my book named
“Mind over Tummy: How to finally win that
battle with the scale.” Which quickly made its
way onto best-seller lists in the U.S and U.K.

2-  Planning a wellness gala as a sophisticated
book launch to celebrate women in my
community. 

3-  Speaking and sharing my story in front of
120 women during my book launch. Speaking
at a couple of women’s summits, podcasts.
Being interviewed by national and international
media outlets. 

4- I got the title of a columnist, where I will be
contributing to a highly respected monthly
magazine.
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Mila Johansen is a public speaker, writing and
publishing coach, and writer. She is the best-
selling author of five books, including, From

Cowgirl to Congress: Journey of a Suffragist on
the Front Lines, a first-person account from Jessie

Haver Butler, Mila’s grandmother who taught
Eleanor Roosevelt public speaking. Mila has
developed "The Short Book" concept giving

people all over the world permission to write their
"short book" first.
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Q: How many speaking events have you spoken at to
date?

A: During Covid, I, like many people had to pivot. So, I
took all the classes I could, learned about Zoom and
began speaking once or twice a week for the past two
years. My new book had just been published as the
pandemic hit. I had planned to travel and speak in
person throughout the U.S.A. I quickly learned how to
find gigs online and have been speaking consistently
ever since. I am now ready to continue with the
online speaking gigs, as well as start speaking in
person. 

Q: Why did you want to become
a speaker?

A: I was inspired by my
grandmother, Jessie Haver Butler,
who had a career speaking all
across the U.S.A. to large
audiences of 2,000 or more. She
also spoke throughout London
alongside George Bernard Shaw.
Jessie taught public speaking with
Eleanor Roosevelt as one of her
students. She later taught me to
speak as I followed her around in
her early 90s when she often
shared the podium with Gloria
Steinem and Marlo Thomas. I
loved watching her speak at
events and always wanted to
become a speaker too.

Q: What is your favourite topic to
speak about?

A: I love speaking about writing
the “short book” and what it can
do for a person’s career in
business, or in any realm of life
and career. A book builds
authority and shows expertise. It
can be used as a flag or business
card or an outline for a longer
book. I also like to speak about my
own journey from poverty to
abundance, to inspire and show
people that no matter where we
come from, we can be anything. I
love to inspire others with every
talk I give.

Q: Have you written any books to enhance your
authority in your field?

A: I have written several books to go along with my
speaking journey. My book 101 Surprising Tips to
Promote Your Book accompanies my talk about how
to write and publish the “short book”. I also use the
book as a give-away when I speak on podcasts and
summits. I have a new book coming out called The
Abundance Club to tell my story and enhance my talk
about Abundance. You don’t have to have a book to
become a speaker, but a book is a great way to back
up everything you share in your talk, or vice-versa. 

Q: What would be your ultimate
goal if you could speak at any
event in the world?

A: I love to speak as much as
possible. Thanks to my dear
grandmother, who taught me to
speak, it comes naturally to me. I
still do major preparation for each
talk, but inspiring others is my
greatest joy. I would love to be
invited to speak at a TED Talk; or
any stage is appealing to me. My
passion for speaking rivals my
passion for writing and coaching. 

Q: Do you prefer virtual or face-to-face speaking
events?

A: Before the pandemic, I would have said I prefer
speaking at in-person events. Now, after so many
online talks and podcasts, I love doing both. However,
the few times, I did get to take a the stage with a live
audience, I felt like I had come home and enjoyed the
fact that I could give away some of my SWAG in
person. Did you know that SWAG stands for Stuff
We All Get?

 
Q: How long do you spend on stage?

A: I have given hundreds of talks of various lengths. I
tailor my talks to fit the needs of the host or the
summit. I offer each talk in a variety of time lengths:
10 min, 20 min, 40 min, 1 hour, 2 hours, or sometimes
it becomes an all-day event and includes teaching a
workshop or workshops. I am a firm believer in
keeping a talk at, or under, the suggested time limit.
You will not be docked for coming slightly under the
prescribed time limit, but organizers do not like it
when you go over. I can affect the entire event.  
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I'm an independent procurement consultant
with over 15 years of commercial experience,

originally from an education background.
Although procurement is my day to day job, I

have a wide range of interests in other areas of
work and life. I actively promote organ

donation and support a number of kidney
charities in their research work. I am a keen

advocate of deaf awareness and champion for
health and wellness. In my free time, I'm a keen

runner and play the drums.
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